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The main objective of companies is to expand and reach different markets that are available for making more profits from such operations. To facilitate sales in different markets, the organization needs to prepare marketing strategies that will enable them to venture and into new consumers. Globalization has opened more opportunities for companies by opening up potential consumers located in different countries of the world. By facilitating international trade, globalization provides companies with opportunities to control not only the local market but also foreign countries.
According to Kotabe, M. M., and Helsen, K. (2020) to successfully benefit from the global market, it is important to develop marketing strategies that will enable the company to adapt to foreign countries' markets. Global marketing is affected by the culture, politics, environment, and economic stability within a country in which it intends to venture. Different social norms and cultural practices characterize countries, and therefore companies much try and find a strategy that appeals to different global markets. China has a different philosophical approach to different aspects of life, which is different from other countries such as the USA. While china's economic system is communism, the USA is pure capitalists. Therefore, companies intending to venture in china must adjust their marketing plans in line with its economic philosophy. 
The global market strategy developed by any company must not violate the cultural practices and political philosophy of china. Traditional practices and cultural beliefs of china has its specific standard of determining the acceptability of an idea or behavior in the country (De Mooij, M. 2018).  Therefore, the strategies must align with the beliefs and culture of the country so that they can be accepted and have a safe landing in the new market. Companies must present themselves while respecting the norms, beliefs, and practices. Political philosophy and alignment occur every other day, which changes the political and economic pattern in china. Companies must ensure that they observe and respect the country's sovereignty if they intend to thrive in their market.
[bookmark: _Hlk46783498]De Mooij, M. (2018) argues that global marketing strategy should be aligned with economic stability and the environment in China to ensure that venturing into the Chinese market can handle and facilitate its operations. The economy of a country is always dynamic and affected by different physical and business environments. Companies should align themselves with any changes that may take place in the economy of China. The company must show its interest in respecting and conserving the environment in China to appeal to consumers' emotions and logic.
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